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Abstract: Introducing a new model or pattern which is made by the researcher under the topic of
Communicative Wisdom Model and testing this model through evaluating the impact of the measure
of its operation by university dins on job motivation and operation of the teachers, is the ultimate and
basic objective of this article.This article invites readers to understand the new and structural theory
of communicative wisdom which is a novel approach, and will create new views about the
development and improvement of the organizational behavior. In this research we tried to conduct
communicative wisdom test through a very simple statistical way by introducing innovative theory of
communicative wisdom and using statistical community which consists of faculty members and
university dins. 
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INTRODUCTION

Communication is the basic and the most important need for human beings. By effective communication,
human beings can know each other understand each other`s needs and make the situation ready for social
relations which result in growth of capabilities and talents. On the other hand, making a good and appropriate
relation of educational systems dins with teachers and other operational bodies is so valuable and fatal that
is considered as the basic criterion of the dins success and effectiveness in achieving ultimate goals of the
university. 

The most principal tool of management in the university is the appropriate use of communicative processes
and if this relation is operated and formulated based on wisdom, it can be surely said that better function can
be achieved. A university teacher is a person who has the most relations with his / her students which is the
most effective factor in producing knowledge and promoting innovative thought and moral education and
showing appropriate behaviors in learners personality. Thus trying to make a better educational atmosphere that
motivates the teacher, and operating useful plans to solve their problems, is critical. 

Teachers maintenance, needs to provide optimal conditions, which result in their satisfactory function.
Initial surveys indicate that some dins neglect the fact that often their behaviors are evaluated by individuals
or groups that they communicate with. Teachers are among those who directly communicate with university
dins, they are the best judges in wisdom measure in dins communicative processes. Communicative wisdom
is the measure of using common wisdom in how to formulate relations among individuals based on rational
principles. So with regard to the fact that learners educational and learning process is influenced by the quality
of the teachers relations with dins and generally is influenced by the atmosphere and special conditions of the
university, human relations in the light of that should take positive and useful form, otherwise existing positive
resources will be wasted. Based on the need, in this survey we try to introduce communicative wisdom by
which the impact of communicative use of dins and creation of positive motivation in university teachers will
be discussed.
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2. Problem Indication:
The way that university dins communicate with university teachers and employees will have a critical

impact on their efficiencies. The most important issue in these communications - which still has ambiguities
in relation to mutual and multi directional relations- is the fact that how much relations of university dins have
communicative wisdom, communicative wisdom actually discusses the measure of using the essence of original
thought principles in interpersonal relations and there will be no way but using understandable concepts. 
According to this survey, these questions need to be answered:

How do the university dins consider understanding teachers` basic values in their relations?
How will the knowledge of the other party affect their communication effectiveness?
How is the process and pattern of communication flow between university dins and the teachers?
How will accelerating and fluctuating the communicative processes increase the effectiveness of this flow?
Does the use of these principles result in increasing communicative attractiveness between university dins

and teachers?
How can the attractiveness be increased?
Do the university dins focus on communicative perfection principle in their communicative processes, that

is how much they add to their communicative perfection with teachers? 
Does the use of communicative wisdom principles affect the communicative effectiveness?
By increasing effectiveness measure, will the job satisfaction of the teachers increase?
Does the increase of teachers job satisfaction affect their functions?
By using clear hypotheses, we can answer these questions in order to understand some characteristics of

the new terminology of communicative wisdom.

3. The Importance of Research:
By introducing communicative wisdom hypothesis, this survey helps university dins to focus on the

importance and sensitivity of relation with teachers based on communicative wisdom and consider it as the
most basic solution in the university affairs.The result of this survey can be a test for proficiency level and
knowledge of the dins in order to create job motivations for the teachers and to promote educational goals.

With regard to the fact that human health, freshness, innovation and positive efficiency to some extent
depend on his/her relations with others, this research can help teachers and even the employees of educational
institutes and organizations to find the importance of creating an appropriate, positive and purposeful relation
and achieve necessary capabilities.Also this research helps the dins to identify needs, ideas and actual problems
of the teachers by creating a good and appropriate atmosphere and a positive relation, use suggestions eagerly,
try to solve the problems rationally, and by focusing on personal differences between teachers in identifying
and using existing resources in the society try to affluent educational issues. Generally the results of this
research will help the university dins to have a useful relation with those who related to the university and
whereby understand their feelings and needs and try to accomplish them and ultimately satisfy people in the
organization.

4. Definition of Communicative Wisdom and Other Variables in the Model:
"Communicative Wisdom" is a new concept in the communication science that is not presented in a

consistent and structural way so far.This terminology is in contrast with "Communicative Popularity".In
communicative wisdom, the manager makes his/her relations with others based on certain principles which are
obtained from original thought principles, while in communicative popularity, managers without having a
certain communicative program, use wisdom in a dispersed way. So before conducting any field study, basic
principles and the meaning of communicative wisdom sector, should be explained separately.

Principle 1: Unless the values and the hierarchy of the dins` communicative addressees are not understood
it is unlikely to create any communication. 

Principle 2: Unless the pattern of communication flow between individuals is not understood and well-
founded, effective communication will not occur.

Principle 3: The measure of the flow of the dins` communicative pattern with addressees should be
carefully evaluated and effective variables should be identified that by manipulating these variables it increases
the measure of communication flow.

Principle 4: Managers should always act in a way to increase the communicative motivations of their
addressees eagerly and make them want more communication.

Principle 5: The use of multi cycle learning system will result in permanent improvement in
communication process and in its promotion with regard to the level and diversity of communication flows.
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Job Motivation: 
The measure of teachers tendency and eager to do their jobs.
In scientific terminology motivation means need, which means a psychological or physiological shortage

that causes an unbalanced situation in a being.

Human Relations: 
It refers to human relations in the environment with certain conditions. A positive and purposeful relation

which two parties by mutual understanding of their feelings, understandings and needs, communicate with each
other and are satisfied by their relation and feel being useful, also considered as a positive relation.

Communicative Effectiveness: 
It refers to mutual understanding in a two – directional relation in a communicative system which the

receiver of the message understands the concept of the message. The more the understanding of the receiver
and his/her action, the more the communicational effectiveness will be.

Function: 
The function of human resources (teachers) refers to the way in which human resources do their duties

with regard to organizational objectives. In this research we will use the result of the evaluation application
to evaluate any of these statistical model.

The quality of communicative wisdom principles, communicative effectiveness, and job motivation of the
employees (especially university teachers) is illustrated in the research analytical model-illustration 1.

Illustration (1) analytical model. 



Aust. J. Basic & Appl. Sci., 5(6): 1296-1308, 2011

1299

In this analytical model (wisdom) is the basic independent variable which is evaluated clearly by using
the questionnaire. But e1, e2,e3, and e4 are indirect intervening variables which their impacts are assumed constant
by functional equations and are controlled by variance design mechanism.

This analytical model indicates that the measure of using wisdom principles can result in increased job
satisfaction of the teachers through affecting the communication effectiveness degree whereby results in the
improvement of the teachers operation. In fact the researcher`s hypothesis in this analytical model is that the
actual function of a teacher will increase when the university dins use communicative wisdom principles
effectively.

Considering this analytical model, the measure of communicative effectiveness, job satisfaction and
function, endogenous variables or dependent variables are considered as (effect) and the measure of using
communicative wisdom principles takes the role of an exogenous variable. Each of the existing variables in
the analytical model can be defined as an independent function. Each direct arrow is a functional parameter
resulted from the relation between two variables. By testing each parameter of this kind, the coefficients will
be resulted which show independent variable intensity.

In a functional model, a path coefficient is obtained which is the impact intensity of a variable on another,
and an intervening variable in each functional equation consists of measuring random errors of dependent and
independent variable and/or ????

Analyzing models of functional equations is one of the most critical complicated data analysis methods
and extended relations of the variables involved in the model.

These analytical methods mean analyzing different variables which show the impact of variables on each
other in a structure, based on " simultaneous and interactive effects ".

This methodology is a complex mathematical and statistical combination of analyzing factor analysis and
path analysis which are gathered in a functional system in order to examine complex phenomena and relations
between existing variables within them.

The regression method is also used in order to test the basic hypothesis and the quality of the relation of
each characteristic in subordinate hypotheses of the research. 

5. Explaining Analytical Model Proposed by the Author:
As illustrated in the graph, variables such as the measure of understanding addressees` values, the measure

of understanding addressees communicative flow based on identified basic values, flowing communication flow
between interactive individuals, acting in a way that addressees themselves want and need to interact, and
communicative promoting in an interaction with communicative effectiveness, job satisfaction and function will
be discussed and at the same time the effectiveness of each independent variable is also shown with a feedback
cycle. Thus in order to test the model, hypotheses can be indicated as:

6. Research Hypotheses:
1. The measure of dins understanding of teachers basic values and formulating relations based on that will

affect the measure of their communication effectiveness.
2. The measure of understanding teachers communicative flow patterns by the dins and using it in interaction

with the teachers and the dins affect the measure of the teachers communication effectiveness.
3. The measure of flowing communicative flow pattern between the din and the teacher, affects the teachers

communication effectiveness.
4. Increasing attractiveness by the dins, affects the teachers communication effectiveness.
5. Permanent improvement in communicative patterns by the dins,affects the measure of the teachers

communication effectiveness.
6. Increasing communication effectiveness results in the increase in the measure of teachers job satisfaction.
7. The increase of the teachers job satisfaction results in the improvement of their operation.

7. Research Variables:
1. The measure of dins understanding of the addressees values which is evaluated in a 5-interval scale of

the understanding of the values, from very low to very high.
2. The measure of addressees communicative flow pattern understanding based on basic identified values

which is evaluated by a din in 5-interval scale of the values understanding from very low to very high.
3. Increasing the flow of communication between interactive people which is evaluated by a din in a 5-

interval scale of the flowing measure of the communicative flow from very low to very high.
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4. Acting in a way that addressees will need and want to interact more or the measure of attractiveness is
evaluated in a 5-interval scale of communicative attractiveness from very low to very high.

5. Communicative promoting of the measure of permanent improvement in the components of the
communicative system which is evaluated in a 5-interval scale of communicative improvement from very
low to very high.

*Dependent Variables and their Operational Definition:
-Communicative Effectiveness:

It refers to the degree of the mutual understanding of two parties in an interaction in a communicative
system in which the receiver of the message understands it. The more the understanding of the receiver is, and
he / she acts in that way, the more communicative effectiveness will be. This variable is evaluated in a 5-
interval scale of communicative effectiveness from very low to very high.

Function:
Human resource (teachers) function refers to the way in which human resources do their duties in line with

organizational objectives which in this article the result of evaluation application will be used to evaluate the
function of each statistical sample.

The quality of the interaction of communicative wisdom principles, communicative effectiveness and
employees job motivation (especially university teachers) is shown in the analytical model of the research –
illustration (1).

Job Motivation:
It refers to the degree of the teacher`s tendency toward doing occupational duties which is evaluated in

a 5- interval scale from very low to very high motivation.

8. Reseach Background:
There is no direct study about communicative wisdom but this part indicates some studies which indirectly

related to this subject. A study conducted in the United States on the bank employees in Lablanc City,in
2004.These variables affected employees satisfaction : age, gender, owning the house, and education. This
research was conducted in different geographical areas of the city (North, South, Center) on 202 employees
and the target population was the employees with no managerial positions. The results of the research show
that women feel more satisfied by high payment. This, proves Spector`s arguments that : Because women have
less expectations from their jobs, they can be satisfied by low payment but men can be satisfied by achieving
managerial positions. May be this is because men can have more opportunities to show off and they can affect
decision making process in the organizations.

Employees with low education are often less satisfied with their jobs. This is against Clark and Metal
findings. May be it is because these employees don`t have necessary skills to change the entity of banking
industry toward modernization, or the managers pay less attention to them and employees who were tenants
had less satisfaction compared to employees who had their own houses. The relation between job satisfaction
and operation is a very disputing subject. It is unwise to think that high job satisfaction results in high
operations or people with high operation are more satisfied with their jobs, because there are many variables
that affect operation and their effect should be studied.

In many researches it is shown that it is not possible an organization claims loyalty and satisfaction of
its customers, without having satisfied and loyal employees. The relation between customer satisfaction and
employees satisfaction was tested for the first time by (Hakest) in 1997. According to his job framework: 
1. Variables such as employee satisfaction and loyalty, affect customers understanding of the value of

presented services and make satisfied customer come back. 
2. Customer satisfaction affects his/her loyalty. The relation between customer and employee in the model

presented by (Vilares and Quelho) shows the results of 3 hidden variables (understanding the employee
satisfaction, understanding the employee loyalty, understanding the liability of the employees to the
organization). It is mentioned in this research that customers based on their understandings can easily find
that employees are satisfied with their jobs or not. Based on this, there are two groups of variables:
1)Satisfaction and 2) employees behavior which are grown by the customers satisfaction, in other words
it includes the variables which can easily be understood by the customers.
Customers understandings about employee Satisfaction, loyalty and liability to the organization may not

be true, but these understandings are considered important factors, especially in the organizations with close
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and structural relation between employees and customers.The variables in this relation are summarized in a
model, these variables consist of seven endogenous and two exogenous variables of the image and
understanding of the employee satisfaction. Variables which affect customers satisfaction and loyalty are:
understanding employees Satisfaction:

This variable shows how a customer understands employees Satisfaction. This satisfaction is shown by
employees feeling about his/her job and means " overall evaluation of the employee of working in the firm
". Employees understanding and loyalty : loyalty means employees` goal to stay in the firm and their tendency
to introduce the firm as a good place for work to others.

There is a positive relationship between employees loyalty and customers loyalty, especially in the
organization in which employees have good relations with the customers.In fact loyal employee provides loyal
customers and this causes profitability for the organization.

Understanding Employees Liability:
This variable shows how customers understand the liability of the employees to the organization.

Employees liability,shows their devotion to maintain the organization in order to achieve their goals. This
devotion is shown by doing the job with the best quality, proper use of working time, and the attempt to
provide different services of the organization. (Yer and Allen) provided three components for liability:
1)nominal liability 2)effective liability 3)alternative liability.Effective liability means providing a strong
relationship between individuals and organization. Indicators which measure organizational liability include:
accepting goals and values of the organization, tendency toward attempting to achieve the organization`s goals
and staying in the organization.Nominal liability means a person seems apparently liable but in fact he/she is
not liable to the organization. Alternative liability means employees experience of the organization, that is
whether or not what they have invested in the organization (education, experience from previous job, …) have
been useful for them.

Image: 
It means the way in which services are associated with customers` minds, partly by qualitative factors and

partly by physiological factors. According to Hook`s findings, service images are in two forms: 
1) An image which is a combination of physiological and obligatory factors.
2) An image which is based on consumers understandings not existing fact.

Consumers expectations : Consumers have right expectations which need to be satisfied. Often, customers
of service organizations have these expectations:
1) Proper and quick service providing
2) Dealing with well-informed people
3) To have a resource for problem solving
4) To know the way and place of service providing
5) To be able to access the information
6) When referring to the organization, face with polite and reliable people 

Understanding the Value: 
The survival of the organizations will be guaranteed by the capability of providing higher values in the

markets. Organizations are determined by abstract properties like the quality and experience of the staff,
participation culture and knowledge. Providing increased value for customers can be done by an exact
definition of competitive situations which are very complicated and can not be easily transferred to other
organizations.

Understanding the Quality: 
Today, there are more expectations from quality than before. Providing high quality services for the

organization is considered as a competitive weapon. (Gronros) classified the quality of services as technical
and obligatory. Technical quality is something that customer actually received, and obligatory quality shows
the customer`s behavior with regard to received services, and lastly existing opportunities for progress and
emergence of talents in any organization, have a great impact on employees job satisfaction.

The less the job pressure, the better the situation.When there are opportunities to progress and being
identified, certain work pressure can be tolerated. When an organization progresses based on basic principles
of job, the board of directors values employees` suggestions and shares the success. In this situation the staff
feel satisfied with their jobs.Good ideas and thoughts, increased efficiency, increased sale and decreasing
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customers complains deserved to be encouraged. Employees in every level should feel that their attempts are
important and they are useful, whether they are dealing with customers or designing a new web site for the
organization.

If they feel that they have a role in the success of the overall complex, job satisfaction and success will
occur automatically. A service providing organization should try to improve the liability level of the employees.
Having liable employee results in increased job satisfaction. Having loyal and liable employees is the most
important factor in the success of every institution.The basic priority in every organization should be the
attraction and maintenance of liable employees.Failure in doing this, means losing efficiency and the
business.Success in the competitive world belongs to those organizations which consider loyal and liable
employees as their greatest assets.

(Howthorne) test is the first scientific research which attracted scientists and managers to human
communicative wisdom as a motivating factor, activity, satisfaction, and increased efficiency. (Howthorne) test
means studies which conducted in a plan by the name of )Howthorne( in Western Electric Company near
(Chigago) in the U.S. The basic objective of the employers was promoting the level of production and
increasing workers efficiency. Since in this time period, managers paid more attention to physical conditions
such as light, temperature, humidity, rest and payment, etc. they asked researchers to study the impact of these
conditions on the organization`s efficiency.In general Howthorne`s studies are divided into two major period:
First light tests from 1923 conducted by Elton Mio and continued by his colleague – Routh Leese Berger- who
was a business management teacher in Harvard University. In this period, in addition to light, other dimensions
of the work place physical conditions such as tiredness, pressure, break, payment, were considered. The result
of the research is that physical condition of the work such as light, temperature, etc. merely don`t lead to
increased production, but issues like to feel being valuable, social and emotional relations, group unity, respect,
participation, human affection, sense of freedom, that with regard to the use of communication wisdom
principles are achieved, lead to increased production and make people, like their jobs. Thus communicative
wisdom was proposed as a serious idea in management, and informal and unpredicted relations in formal
structure of the organization became important. 

2) Quality cores which are referred to as quality control cores in Japan, are the most recent communicative
wisdom and participation patterns that attract Americans. A group quality control core of eight people gathered
in a formal work time to discuss about work quality, improvement of cost decreasing method, modification
of work safety and other works through rational communications and to propose. Although participation in
these cores is optional, because of the group working culture in Japan, it always leads to high level human
relations and promoted participation. 

Herzerberg et al in psychologists service institution " Pitrsburg" conducted a research about the relationship
between providing communicative needs, motivation and job satisfaction, which confirmed the impact of the
use of communicative wisdom principles in increasing workers job motivation.
The overall result of these researches is:

Satisfying environmental health needs, just prevents the unsatisfactory of the people, but does not
necessarily lead to motivate them and doesn`t increase their efficiency. For example, if teachers receive
sufficient payment, they will be satisfied, but it will not be a good reason for them to work well or be
motivated.

In fact their enthusiasm to work, depends on other factors which will be derived from communicative
wisdom principles.

An author of an article by the title of " human relations position in pedagogy " indicates that the
motivation for any educational activity is the connection between the teacher and the educational environment
and component. If the motivation of this relation is based on emotional principles, the emerging activity will
be healthy. If this relation is conventional and obligatory, the activity will have an artificial form and it will
be nothing more than a conventional work.This article according to " Paolo Frise" in explaining the effect of
communicative wisdom in the educational system, indicates that belief, love and modesty are the secrets of
teachers` relation and mutual trust in the activities, and without a relation which is based on wisdom, no real
education will exist. Listening to others, being a good listener, being a good speaker are the ways to mutual
understanding and communication.

Unfortunately in today`s pedagogical world, technical development and scientific tools, lead to greater
distance and the relationship between the teachers, the students and their colleagues is evaluated by these tools.
Development Publication published an article under the title of " the strong basis of life on human relations
", it is indicated in one of its parts that human beings naturally like good and humane relations and dislike
corruptions, although they may commit some inhumane deeds, finally they leave bad deeds and do good things.
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Scientific development and achieving new sciences have always been the desires of human beings and they
always tried to gain more welfare. But if these improvements ignore moral values and communicative wisdom,
they will fail.Nobody expected that the great empire of communism came to an end so quickly. But there are
many reasons for this extinction, which the most important one is absolute reliance on scientific theories and
the negligence of wisdom issues in an interaction.So according to the history and experiences of human, we
can conclude that although scientific progress is very necessary, but using scientific means and human
achievements,when lead to welfare and salvation of human being, that more attention be paid to communicative
wisdom, otherwise any society without moral values and proper human relations will extinct.

9. Research Method:
Performing a descriptive survey can be merely for knowing existing conditions or helping decision making

process.
Statistical population, statistical sample and data collection tool.
Teachers of Guilan province universities are the statistical populations of this survey, and by using this

equation:
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and with the prediction error of 8% and with confidence coefficient of 95%, 140 samples were determined.
The credibility of the questionnaire was approved by Delfi technique, and its was confirmed by using Kronbach
alpha coefficient technique with coefficient of 92%. After distributing the questionnaire, 120 questionnaires
received and used in data analysis.

Data Description: 

Table 1: The chart of frequency distribution of the teaching years statistical samples.
Teaching background Number of teachers Collective frequency Relative frequency
0-5 years 21 21 0.175
6-10 years 28 49 0.233
12-15 years 29 78 0.24
16-20 years 21 99 0.175
21-25 years 11 110 0.09
26-30 years 10 120 0.07
Total 120 ------ 1

Table 2: Explanation of central indices and dispersion.
N Minimum Maximum Sum Mean Std. Deviation  

V 120 1.00 5.00 375.00 3.1250 1.3445  
VS 120 1.00 5.00 370.00 3.0833 1.3384  
FL 120 1.00 5.00 365.00 3.0417 1.3372  
PULL 120 1.00 5.00 368.00 3.0667 1.3140  
PER 120 1.00 5.00 359.00 2.9917 1.3504  
EFF 120 1.00 5.00 361.00 3.0083 1.3811  
SAT 120 1.00 5.00 373.00 3.1083 1.3271  
PF 120 1.00 5.00 380.00 3.1667 1.3431  
Valid N (listwise) 120  

Research Hypotheses Test:
First Hypothesis Test:

The measure of dins understanding of basic values of the teachers and adjusting relations based on them,
affect their communicative effectiveness.

Table 3: Summarized model for the first hypothesis.
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .791 .626 .623 .8254
M
a Predictors:(Constant),V



Aust. J. Basic & Appl. Sci., 5(6): 1296-1308, 2011

1304

Table 4: The chart of variance analysis for the first hypothesis.
Model Sum of Squares df Mean Square F Sig.  
1 Regression 134.724 1 134.724 197.727 .000  

Residual 80.401 118 .681  
Total 215.125 119  

Predictors: (Constant)
b Dependent Variable: EFF

Table 5: Indicating model`s coefficients for the first hypothesis.
Model Unstandardized Coefficients Standardized Coefficients t Sig.

B Std. Error Beta
1 (Constant) .807 .181 4.455 .000
V .770 .055 .791 14.062 .000
a Dependent Variable: EFF

The Result of the First Hypothesis Test:
Considering the coefficient of 0.626 in table 3 for two variables of value understanding and communicative

effectiveness,and with regard to regression equation EFF=0.807+0.791V in the confidence level of 0.95 with
meaningful Sig (0.000) are determined, which is illustrated that certain understanding of teachers values and
adjusting communicative strategy for the managers based on that, will result in increased communication
effectiveness of the teachers. 

Second Hypothesis Test:
The measure of knowing teachers communicative flow patterns by dins and using that in the interactions

between a teacher and a din will affect the effectiveness of the teachers.

Table 6: Summarized model for the second hypothesis.
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .841 .707 .704 .7279
a Predictors : ( Constant), VS

Table 7: The chart of variance analysis for the second hypothesis.
Model Sum of Squares df Mean Square F Sig.
1 Regression 150.641 1 150.641 284.291 .000
Residual 62.526 118 .530
Total 213.167 119
a Predictors:(Constant),VS
b Dependent Variable:EF

Table 8: Determining model`s coefficients for the second hypothesis.
Model Un standardized Coefficients Standardized Coefficients t Sig.

B Std. Error Beta
1 (Constant) .633 .160 3.958 .000
VS .815 .048 .841 16.861 .000
a Dependent Variable : EF

The Result of the Second Hypothesis Test:
Considering the correlation coefficient of 0.791 in table 6 for two variables of value understanding and

communicative effectiveness,and with regard to regression equation EFF=0.633 + 0.841VS which is meaningful
on the confidence level of 0.95with Sig (0.000), it is determined that certain understanding of teachers values
and adjusting dins communicative strategy based on that, will result in increased communicative effectiveness.

Third Hypothesis Test:
The measure of running communicative flow pattern between a din and a teacher affects their

communication effectiveness.

Table 9: Summarized model for the third hypothesis,
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .883 .779 .777 .6315
a Predictors : ( Constant ), FL
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Table 10: The chart of variance analysis for the third hypothesis.
Model Sum of Squares df Mean Square F Sig.
1 Regression 165.732 1 165.732 415.568 .000
Residual 47.059 118 .399
Total 212.792 119
a Predictors: ( Constant ), FL
b Dependent Variable: EFF

Table 11: Determination of model`s coefficients for the third hypothesis.
Model Un standardized Coefficients Standardized Coefficients t Sig.

B Std. Error Beta
1 (Constant) .471 .139 3.398 .001
FL .854 .042 .883 20.385 .000
 a Dependant Variable : EFF

The Result of the Third Hypothesis:
With regard to the correlation coefficient of 0.883 in table 9 for two variables of running and

communicative effectiveness and considering regression equation EFF=0.471+0.883FL which is meaningful on
confident level of 0.95 with Sig (0.001), it is illustrated that running communication flow and adjusting dins
communicative strategy based on that, will lead to increased communicative effectiveness.

Fourth Hypothesis Test:
Increasing communicative attraction by a din, affects the effectiveness of communication between teachers

and dins. 

Table 12: Summarized model for the forth hypothesis.
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .866 .749 .747 .6608
a Predictors : ( Constant ),PULL

Table 13: The chart of variance analysis for the forth hypothesis.
Model Un standardized Coefficients Standardized Coefficients t Sig.

B Std. Error Beta
1 (Constant) .589 .145 4.062 .000

PULL .824 .044 .866 18.777 .000
a Dependent Variable: EFF 

Table 14: Determination of model`s coefficient for the forth hypothesis.
Model Un standardized Coefficients Standardized Coefficients t Sig.

B Std. Error Beta
1 (Constant) .589 .145 4.062 .000

FL .824 .044 .866 18.777 .000
a Dependent Variable :EFF

The Result of the Forth Hypothesis:
With regard to correlation coefficient of 0.866 in table 12 for two variables of communicative attraction

and communicative effectiveness and considering regression equation EFF=0.589+0.866FL on confident level
of Sig(0.000) is meaningful, it is illustrated that communication flow attraction and dins adjusting
communicative strategy based on that, will lead to increased communicative effectiveness.

Table 15: Summarized model for the fifth hypothesis.
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .784 .615 .611 .8417
a Predictors: (Constant), PER

Table 16: The chart of variance analysis for the fifth hypothesis.
Model Sum of Squares df Mean Square F Sig.
1Regression 133.392 1 133.392 188.282 .000
Residual 83.600 118 .708
Total 216.992 119
a Predictors: (Constant), PER
b Dependent Variable: EFF
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Table 17: Determination of model`s coefficients for the fifth hypothesis.
Model Un standardized Coefficients Standardized Coefficients t Sig.

B Std. Error Beta
1 (Constant) .686 .185 3.710 .000

PER .767 .056 .784 13.722 .000
a Dependent Variable :EFF

The Result of the Fifth Hypothesis:
With regard to correlation coefficient of 0.866 in table 15 for two variables of communicative attraction

and communicative effectiveness and considering the regression equation EFF=0.686+0.784 PER which is
meaningful on confident level with Sig(0.000) it is illustrated that promoting communication flow and adjusting
dins communicative strategy based on that,will lead to increased communicative effectiveness. 

Sixth Hypothesis Test:
Increased communicative effectiveness leads to increased job satisfaction of the teachers.

Table 18: Summarized model for the sixth hypothesis.
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .820 .673 .670 .7935
a Predictors: (Constant), EFF

Table 19: The chart of variance analysis for the sixth hypothesis.
Model Sum of Squares df Mean Square F Sig.
1Regression 152.688 1 152.688 242.483 .000
Residual 74.303 118 .630
Total 226.992 119
a Predictors: (Constant ), EFF
b Dependent Variables: SAT

Table 20: Determination of model`s coefficients for the sixth hypothesis.
Model Un standardized Coefficients Standardized Coefficients t Sig.

B Std. Error Beta
1 (Constant) .355 .185 1.919 .039

SAT .854 .055 .820 15.572 .000
a Dependent Variable :SAT

The Result of the Sixth Hypothesis:
With regard to correlation coefficient of 0.820 in table 18 for two variables of communicative effectiveness

and job satisfaction and considering regression equation SAT=0.355+0.82EFF which is meaningful on the
confident level of 0.95 with Sig(0.000),it is illustrated that with the increase of effectiveness degree of the
communication flow and adjusting dins communicative strategy based on that,job satisfaction will increase. 

Seventh Hypothesis Test:
The increase in teachers payment leads to the improvement of their operation.

Table 21: Summarized model for the seventh hypothesis.
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .933 .870 .869 .4807
a Predictors: (Constant ), SAT

Table 22: The chart of variance analysis for the seventh hypothesis.
Model Sum of Squares df Mean Square F Sig.
1 Regression 182.320 1 182.320 788.869 .000

Residual 27.272 118 .231
Total 209.592 119

a Predictors: (Constant), SAT
b Dependent Variable: PF

Table 23: Determination of model`s coefficients for the seventh hypothesis.
Model Un standardized Coefficients Standardized Coefficients t Sig.

B Std. Error Beta
1 (Constant) .190 .113 1.684 .095

SAT .922 .033 .933 28.087 .000
a Dependent Variable : PF
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The Result of the Seventh Hypothesis:
With regard to coefficient of 0.820 in table 21 for two variables of job function and job satisfaction and

considering regression equation PF=0.355+0.933SAT which is meaningful on the confident level of 0.95,it is
illustrated that with the increase of job satisfaction, teachers job operation will improve.

Overall Test of the Model:
Communicative wisdom affects teachers operation through affecting their job satisfaction and

communication effectiveness.

Table 24: variables entered for the model.
Model Variables Entered Variables Removed Method
1 EFF, PER, V, FL, VS, PULL . Enter
a All requested variables entered
b Dependent Variable: PF

Table 25: Summarized model.
Model R R Square Adjusted R Square Std. Error of the Estimate
1 .951 .905 .900 .4251
a Predictors: (Constant), EFF, PER, V, FL, VS, PULL

Table 26: The chart of variance analysis.
Model Sum of Squares df Mean Square F Sig.
1 Regression 194.250 6 32.375 179.189 .000

Residual 20.416 113 .181
Total 214.667 119

a Predictors: (Constant), EFF, PER, V, FL, VS, PULL
b Dependent Variable: PF

With regard to coefficient of 0.905 in table 25 the relation of these variables is meaningful for dependent
and independent variables on confident level of 0.95.So communicative wisdom affects teachers operation
through affecting their job satisfaction and communication effectiveness.

Based on confidence principles, the confidence of the whole path can be calculated with regard to the
interaction form resulted from this equation.

Related to that formula, R)R( shows the confidence of the whole path for this model, and the results of the
calculations indicate that about 59% of change in the operation is influenced by existing variables which are
predictable and 41% of change in teachers operation is influenced by the factors and variables which should
be identified in supplementary surveys.

Conclusion: 
The goal of this article was to show and introduce a new vision – which by using pure thought principles

that had positive impacts in production and industry – to evaluate the application of these principles in human
relation. Then these principles were referred to as communicative principles. These principles are defined and
determined with regard to the communication between university dins and teachers as: 

Principle 1: Unless the values and the hierarchy of the dins` communicative addressees are not understood
it is unlikely to create any communication. 

Principle 2: Unless the pattern of communication flow between individuals is not understood and well-
founded, effective communication will not occur.

Principle 3: The measure of the flow of the dins` communicative pattern with addressees should be
carefully evaluated and effective variables should be identified that by manipulating these variables it increases
the measure of communication flow.

Principle 4: Managers should always act in a way to increase the communicative motivations of their
addressees eagerly and make them want more communication.

Principle 5: The use of multi cycle learning system will result in permanent improvement in
communication process and in its promotion with regard to the level and diversity of communication flows.

There was no way but the field study to show the effectiveness of the application of this pattern, and the
results were considerable, so that communicative wisdom model was confirmed at the minimum acceptable
confidence level in statistical population. But considering the fact that this theory is a novel structure, it is
recommended that management and communication professionals conduct more field studies to develop it.
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