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Abstract: The Introduction of Information Technologies (IT) has brought about a change in company
behavior. This change has proved to be of particular importance in the tourism (hotel) sector, due to
its own peculiarities. This work examines how the development of new technologies has affected the
tourism environment and the way in which tourism enterprises compete and develop their tasks. The
research paper adopted carefully a survey form which is designed to collect data and information. It
is used to know the trends and opinions of the research paper sample, The results showed that the
Information technology helps to provide data about hotel facilities and Information technology helps
to use different electronic devices in hotel work, and Information technology helps to access
information easily, and Information technology helps to facilitate hotel work, Information technology
helps to market hotel products. The research study recommends to the facilities that study applying
or developing information technology to take into consideration the contribution of information
technology in the easy access to information, facilitating hotel work, providing data about the facility,
using different electronic devices, and marketing hotel product.
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INTRODUCTION

The world now has a revolution in communication and information technology which lead to a rapid and
tangible development on human societies in different areas of life of economic, social and industrial. Because
of this revolution, the world has become as a small village which through it knowledge and information
transformed in a short period of time and in a less effort and costs. Therefore development of any country
became measured according to what it has of knowledge and the use of technology and communication.

In general Information technology plays a pivotal role in the process of transformation in the administrative
work through what is provided by this technique of requirements which achieve special advanced systems to
facilitate the speed and accuracy of work achievement in different institutions. But the security, confidentiality
and privacy of information in the light of these techniques are considered from the important subjects in these
institutions.

In the present time, it is hardly to find any general association or private association doesn’t have a section
managed by information technology, also there isn’t any association which doesn’t have its website for
displaying the information and services that presents them to interested people and to the reviewers. There are
websites for all ministries, universities and associations in the kingdom which lets the browser to obtain any
information he wants.

Therefore, there is an urgent and continuous need to build clever, effective, adaptable and active security
systems which is able to respond effectively and rapidly to the electronic attacks or the events which could
cause emergencies to the information security in the associations.

MATERIALS AND METHODS
Previous Studies:

Barton, P.S., Peters, D.H., 1993. (The ASB Bank: An IT case study in sustained competitive advantage),
show how information technologies can be a key success factor for some companies. Let us detail some
advantages of the development of IT.
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Dussauge, P., Hart, S., and Ramanantsoa B., 1994. (Strategic Technology Management), technology is a
factor that affects many aspects of the firm strategy. Porter points out that IT offer new innovative ways to
compete through the reduction of costs and the differentiation of products. 

Booth, M., Philip, G., 1997. (Technology, competencies and competitiveness: the case for reconfigurable
and flexible strategies), study the fusion between an IT based strategy to improve efficiencies and create
strategic advantage, and another more dynamic and multidimensional strategy that recommends that
organizations should identify their own capabilities through internal and external learning, they point out, the
importance of Information Technologies lies in the role they play in the routes to carry out the success by the
competence. With the New Economy, firms must observe the evolution of new technologies in order to know
how to discriminate on prices and improve their power over customers.

Szeinbach, Sh. L., Barnes, J. H., and Garner, D.D., 1997. (Use of Pharmaceutical Manufacturers’ value-
added services to build customer loyalty), given these asymmetries, a pioneer firm in technological products
can create access barriers to competitor firms, and switch costs to customers. In addition, suppliers may also
establish loyalty relationships with customers who will eventually evaluate the reputation of these suppliers
because the high quality of their products. IT and electronic commerce have had a major effect on the way
in which firms manage suppliers, customers and internal operations.

IT play a significant role in helping organizations to perceive the changes in their environment (Laudon,
K.C., Laudon, J.P., 1998. Management Information Systems). Technology can improve the internal and external
communication of organizations. This is fundamental in the integration of how an organization interprets what
is happening outside with the notion of “how things are done here” , IT improve interconnections in the value
chain, significantly reducing the coordination costs among activities and risks inherent to transactions 

The Study Problem:
This study seeks to know the role of information technology in facilitating the work of hotel companies

dealt with Jordan (Aqaba) a case study, and the types of obstacles and difficulties facing this kind of
technology which are impeding of desired to play their part, patterns of discrimination faced by, and their
effects desired affect their performance..

This study seeks to know the role of information technology in facilitating the work of hotel companies
where Jordan (Aqaba) is selected as a case study. It also seeks to know the types of obstacles and difficulties,
and the pattern of discrimination that face this kind of technology .and the effects that affect hotel performance.

The Study Difficulties:
The lack of studies that is  interested in discussing the subject of information technology and the work

of hotel facilities.

The Study Questions:
As this study is analytical, so it tries to answer on the following questions:

1. What are the development opportunities to this type of technology?
2. What are the difficulties and obstacles that face this technology?
3. What are the vision and the proposals to improve this technology?

The Study Goals:
The study aims to draw results that help to know and understand this kind of information technology, and

how to develop it in Jordan and to achieve wide deployment of information about it. From the above it is clear
that the study seeks to examine the real work of hotel facilities with having a future plan to develop this type
of technology which based on the needs of the country. This study will seek to achieve these goals through
the following:

1. Recognizing the concept of information technology.
2. Recognizing the importance of information technology in the development of work in tourism and hotel

associations.
3. Recognizing the new techniques that are used in electronic information technology systems in hotel

facilities.
4. Recognizing the mechanisms of electronic information technology in hotel facilities.
5. Reviewing the experiences and the successful applications in information technology field.
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The Importance of the Study:
This study is done to identify the role of information technology in facilitating the work in hotel

associations in Jordan, the obstacles that face this type of technology, and the factors that affect this type of
science. Therefore the results and the recommendations of this study will be presented to the decision makers
in the tourism sector of Jordan to put into their consideration.

This study previews the relation between information technology and hotel associations.
This study has its importance from tourism sector which plays an important role in the economic and

social development in the kingdom. It provides a database and important indications about one of the ways
of touristic information technology in Jordan.

RESULTS AND DISCUSSIONS

The Hypothesis:
1. Information technology doesn’t help to access information easily.
2. Information technology doesn’t help to facilitate hotel work.
3. Information technology doesn’t help on data availability about hotel work.
4. Information technology doesn’t help to use different electronic devices in hotel work.
5. Information technology doesn’t help on hotel product marketing.

The First Hypothesis:
Information Technology Doesn’t Help to Access Information Easily:

We note from table no.1 that all the items have got a mean above 3.00, with significance level less than
0.05 which means that all these items are significant. And information technology leads to these features. Item
no.1 came first, item no.9 came second, item no.18 came third and item no.2 came last. 

All these items that measure how information technology helps to access information easily has got a mean
4.49,with significance level 0.00 which is less than 0.05.Therefore,we reject the first hypothesis and recognize
that information technology helps to access information easily.

Table 1: the mean, standard deviation T value and the significance level of the role of information technology which helps to access
information easily:

Item No Item Mean Standard T value Significance
deviation level

1 information technology provides an easy access to information 4.7429 0.50543 20.400 0.00
2 information technology reduces the cost of information availability 4.3714 0.77024 10.534 0.00
9 Information technology reduces the time to launch a product 4.4571 0.50543 17.056 0.00
18 The veracity of information published by the company contribute 4.4000 0.60391 13.715 0.00

in the loyalty of tourists
Total 4.4929 0.39984 22.08 0.00

The Second Hypothesis:
Information Technology Doesn’t Help to Facilitate Hotel Work:

We note from table No (2) that these items have got a mean above 3.00, with significance level less than
0.05 which means that all these items are significant, Information technology doesn’t help to facilitate hotel
work.

We note from Table No.2 that all items have got a mean more than 3.00 with significance level less than
0.05.this means that these items are significant. And also the information technology helps in the hotel work.
Item no. 21 came first  with mean 4.62,item no.11 came second, item no.35 came third, item no.34 came
fourth, item no. came fifth, item no.37 came sixth, item no.25 came seventh, item no.29 came eighth, item
no.19 came ninth, item no.20 came tenth, item no.23 came eleventh ,and item no.24 came last.

All the items that measure how information technology help to facilitate  hotel work  have got a mean
4.46 with significant  0.00 which is less than 0.05.so we reject this hypothesis ,but we accept that information
technology helps to facilitate hotel work.

The Third Hypothesis:
Information Technology Doesn’t Help on Data Availability about Hotel Work:

We note from table No (3) that all items have got a mean more than 3.00 with significant level less than
0.05 which means that all these items are statistical. Information technology provides these items. Item no.26
came first with mean 4.48, item no.5 came second, item no.8 came third, item no.3 came fourth, and item no.7
came last.
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Table 2: the mean, standard deviation, T value and the significance level of the role of information technology which helps to facilitate
hotel work:

Item No. Item Mean Standard T value Significant
Deviation Level

11 Information technology facilitate communication and coordination 4.5714 0.60807 15.289 0
between various internal business activities

19 Tourists tests are used to asses the quality of  products and services, 4.4286 0.5021 16.833 0
thereby it contributes in the effectiveness and efficiency of new developments

20 Information technology reduces the  hotel costs and increases the productivity 4.3714 0.64561 12.567 0
21 Information technology can help to know the available rooms numbers 4.6286 0.49024 19.653 0

for tourists , and to account the daily individual requirements
23 Information technology can help to access different systems and institutions 4.3143 0.71831 10.825 0

to identify the experts and consultants who help to develop the administrative
functions and new technology such as expert systems

24 Information technology helps to increase flexibility and productivity  of the 4.2571 0.74134 10.032 0
organization ,to improve the conditions  of  decision making and to enhance 
the available opportunities  of this process

25 Information technology plays a vital role in assisting company administration 4.4571 0.56061 15.377 0
in development which can help in designing new products for hospitality
or tourism or to run production processes in better way.

29 New information technology systems  reduce costs and increase 4.4571 0.74134 11.628 0
productivity and efficiency

34 Electronic booking  services inside hotels facilitate hotel work 4.5143 0.56211 15.938 0
35 Qualified and trained staff  in all the types of technology  inside the 4.5429 0.61083 14.943 0

hotels which facilitate hotel work
36 Internet inside hotels facilitate hotel work 4.6 0.55307 17.115 0
37 Electronic brochure services inside hotels facilitate staff work 4.4857 0.6122 14.357 0
Total 4.469 0.43494 19.982 0

All these items that measure how information technology  can help to provide data about hotel work have
got a mean 4.48 with significant level 0.00.so we reject this and we accept that information technology help
on data availability about hotel work.

Table 3: the mean, standard deviation, T value and the significance level of the role of information technology that helps on data
availability about hotel work:

Item no Item Mean Standard T value Significant 
deviation level

3 Information technology helps to provide a wealth of 4.4351 0.65849 13.348 0.00
information and interactions

5 Information technology requires to have the right information 4.4672 0.61083 14.113 0.00
in the right time

7 Information technology provides accurate prices 4.2857 0.75035 10.137 0.00
8 Information technology contributes to enable managers to know 4.4571 0.61083 14.113 0.00

more information about  organization structure ,cost prices and
new administrative information

26 Searching by information technology allows to create and to spread 4.5143 0.56211 15.938 0.00
knowledge by a variety of global sources such as networks which
break all the spatial and temporal borders

Total 4.4857 0.50061 17.558 0.00

The Fourth Hypothesis:
Information Technology Doesn’t Help to Use Different Electronic Devices in Hotel Work.

We note from table no (4) that all items have got a mean more than 3.00 with significant level less than
0.05 which means that all items are statistical. Information technology provides these items. Item no.30 came
first with a mean 4.62,item no.32 came second, item no 22,item no.31 came  third, item no.6 came fourth, item
no.12 came fifth, item no.17 came sixth, item no.33 came seventh, item no.28 came eighth ,and item no.27
came last.

All these items that measure how information technology helps to use different electronic devices in hotel
work have got a mean 4.48 with significant level 0.00 which is less than 0.05.so we decide that information
technology helps to use different electronic devices  in hotel work.

The Fifth Hypothesis:
Information Technology Doesn’t Help on Hotel Product Marketing:

We note from table No(4) that all items have got a mean more than 3.00 with significant level less than
0.05 which means that all these items are statistical. Information technology provides these items. Item no.4
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came first with a mean 4.48, item no.8 came second, item no.15 came third, item no.13 came fourth, item
no.14 came fifth, item no.10 came sixth, item no.16 came seventh, and item no.7 came last.

All these items that measure how information technology  helps on hotel product marketing have got a
mean 4.39 with significant level 0.00 which is less than 0.05.this leads us to decide that information
technology helps on hotel product marketing.

Table 4: the mean, standard deviation, T value and the significance level of the role of information technology which helps to use
different electronic devices in hotel work:

Item no Item Mean Standard T Value Significant
deviation level

6 Information technology  helps to identify new technological innovations 4.5133 0.61220 14.357 0.00
which is necessary for the development of the hotel

12 Information technology helps to increase productivity through automation. 4.4857 0.56211 15.637 0.00
Thus freeing staff  from routine tasks and eliminate paper-based
transactions

17 Providing innovative products and services easily and quickly in 4.4000 0.65079 12.727 0.00
meeting the requirements of tourists

22 Information technology allows for the development  of strategic 4.5429 0.56061 16.282 0.00
management in a modern way  through the use of latest technology

27 The specific use of digital technology will involve the use of smart 4.2857 0.62174 12.234 0.00
 cards for a large number of functions such as managing places
and exchanging information

28 The variety of  electronic services inside hotel facility increases 4.3714 0.77024 10.534 0.00
the demand

30 Telephone, fax and printer services inside hotels  facilitate their work 4.6286 0.54695 17.615 0.00
31 Electronic screen services facilitate hotel service 4.5143 0.61220 14.633 0.00
32 Protection systems and alarm device inside hotel increase the 4.5714 0.60807 15.289 0.00

degree of security
33 Distributed sound systems inside hotel sections facilitate hotel work 4.4000 0.69452 11.926 0.00
Total 4.4686 0.39316 22.099 0.00

Table 5: the mean, standard deviation, T value and the significance level of the role of information technology that helps in hotel
product marketing:

Item no Item Mean Standard T Value Significant
deviation level

4 Information technology enables the use of information effectively to 4.4857 0.70174 12.525 0.00
search for competitive advantage within the organization

7 Information technology provides accurate prices 4.2857 0.61083 14.113 0.00
8 Information technology contributes to enable managers to know more 4.4571 0.61083 14.113 0.00

information about  organization structure ,cost prices and new
administrative information

10 Information technology contributes to identify the competitive bidding 4.3714 0.54695 14.834 0.00
that may appear quickly

13 Information technology enables companies to be in contact with a large 4.4286 0.73907 11.435 0.00
number of people quickly with cheap cost  and without spatial borders
and thus increase the added value

14 Information technology allows the easy operation and the arrival 4.4000 0.65079 12.727 0.00
of products to the market

15 Information technology helps to increase the revenue by offering additional 4.4286 0.60807 13.899 0.00
services, due to open new ways to distribution and sales

16 The interaction of new technology provides an opportunity to show tourism 4.2857 0.71007 10.712 0.00
products with competitive cost

total 4.3929 0.48426 17.016 0.00

The Conclusion:
1. Information technology helps to access information easily .
2. Information technology helps to facilitate hotel work.
3. Information technology helps to provide data about hotel facilities.
4. Information technology helps to use different electronic devices in hotel work.
5. Information technology helps to market hotel products.

The Recommendations:
1. This study recommends the need to have benefit from information technology to access information easily

by hotels.
2. This study recommends having benefit from information technology to facilitate hotel work.
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3. Information technology provides data about hotel facilities.
4. This study recommends to apply information technology and to continue improvement, due to the benefit

in using different electronic devices in hotel work.
5. This study recommends using information technology to market the hotel product efficiently.
6. This study recommends to the facilities that study applying or developing information technology to take

into consideration the contribution of information technology in the easy access to information, facilitating
hotel work, providing data about the facility, using different electronic devices, and marketing hotel
product.

7. This study recommends having further studies about the achieved benefits from information technology.
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